To: 



2210 - Atlanta ROU, Davern, Kevin, 2110 - Winston-Salem ROU, 1710 - Pittsburgh ROU, 
Taylor, D A., Fiori, Bob, Huff, C, Cobb, Roger, Anaya, Monee, Brock, Kent G., 

Berrier, R D., Wagner, Todd, Schwalm, S, Riley, Jim E„ Sassano, Kim, Thoensen, David, 
Letoume, Paul, 1810- Cinncinati ROU (WEBSTES), 6610- Denver ROU, 

6210 - Chicago ROU, 2610 - Dallas ROU, 6710 - Detroit ROU, 

5110 - N. California ROU (MORRISL), 6910 - St. Louis ROU (PETERSA), Birlin, Joseph, 
1210 - New York ROU (ALV1CHA), 5810 - Houston ROU (HOWARDC), 

6310 - Minneapolis ROU (EUBANKS), 5610 - Seattle ROU (SCOTTS), 

5410- S. California ROU (PECKHAK), 1310- Philadelphia ROU (METZG), 

1110 - Boston ROU (PROVENL), 2310 - S. Florida ROU (FINKLEP), 

1610 - Buffalo ROU (BRZEZIE), 2910 - Richmond ROU (COLEMAF) 
DDA:MSMAIL=RJRWS/RJRP01 /ALLENR ; 0=RJREM; P=WSX400; A=RJR; C=US 
DDA:MSMAIL=RJRWS/RJRP04/MAGUIRJ; 0=RJREM; P=WSX400; A=RJR; C=US 
DDA:MSMAIL=RJRWS/RJRP04/1000; 0=RJREM; P=WSX400; A=RJR; C=US 
DDA:MSMAIL=RJRWS/RJRP04/2000; 0=RJREM, P=WSX400; A=RJR; C=US 
DDA:MSMAIL=RJRWS/RJRP04/5000; 0=RJREM; P=WSX400; A=RJR; 0=US 
DDA:MSMAIL=RJRWS/RJRP04/6000; 0=RJREM; P=WSX400; A=RJR; C=US 
From: Washburn, M 

Posted: 10/23/96 9:16 
Opened: 10/23/9613:11 
Subject; WAL*MART 5-PACK-FINAL WAVE 


LADIES & GENTLEMEN; 

5-PACK FINAL WAVE SHIPS THIS WEEK. SEE ATTACHED. 


MARTY 
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51847 8538 
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Marty Washburn 

National Account Manager-Wal‘Mart 

October 23, 1096 

2910 1/2 Rogeirs Avenue 
Ft.Smith, AR 72901 
1-501-784-9595 (Phone) 
1-501-784-9605 (Fax) 


To: All Region Operation Mangers 

All Retail Managers 
All Division Managers 

Please copy to all sales personnel calling on Wal’Mart & Supercenter stores 


Subject: October 5-pack promotion 


Ladies & Gentlemen: 


The final wave of 5-pack promotion started shipping this week to all Wal'Mart and Supercenter stores. Due 
to the fact only 700 stores have installed the endcap promotional unit, merchandising and visibility has 
been limited and sales below expectations on this promotion. 

We need to use our ingenuity at store level to ensure we get the promotion communicated and visible to 
Wal*Mart shoppers. The pricing equates to $.25 off a pack which is more than our upcoming buydown rate 
of $2.00 off a carton, $.20 off a pack on the same brand styles. We can leverage this. 

Price communication and display are key. Some RJR divisions have sold "MFD’s" to display, others are 
using the sidekick units available at the stores (Clip-on to checkout ends), and others have sold using free 
shelf space adjacent to the cigarette run. 

Bottomline line is it is to our mutual advantage to get the product sold through at retail. With the holidays 
coming up this is a good time to get this “Deal" in front of the price conscious shopper. 

Please communicate any creative ideas you or your people come up with so the learning can be shared. 
Thanks for your support. 


Marty Washburn 


CC: 


RSM’S, A VP'S. MAGUIRE.FIORJ 


51847 8539 





